
Signature is  a basic element that visually symbolizes a brand and is a representative symbol that is 
the core of visual communication that informs the image of the brand inside and outside. Since any 
change or manipulation damages the brand’s image, careful attention is required to prevent shape or 
color from being deformed due to accuracy, and Full Color use is a principle.
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Signature spatial regulations are the core element of visual communication that informs the image of 
a brand internally and externally. English 
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Signature minimum size regulations are the core element  of visual communication that informs the 
image of a brand internally and externally. Since arbitrary changes or manipulations damage the 
brand’s image, careful attention is required to prevent deformation when using it for accuracy, and 
in principle, all manuscrips should be reduced or enlarged by manual date.
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Signature is  a basic element that visually symbolizes a brand and is a representative symbol that is 
the core of visual communication that informs the image of the brand inside and outside. Since any 
change or manipulation damages the brand’s image, careful attention is required to prevent shape or 
color from being deformed due to accuracy, and Full Color use is a principle.



Signature spatial regulations are the core element of visual communication that informs the image of 
a brand internally and externally. English 
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Signature minimum size regulations are the core element  of visual communication that informs the 
image of a brand internally and externally. Since arbitrary changes or manipulations damage the 
brand’s image, careful attention is required to prevent deformation when using it for accuracy, and 
in principle, all manuscrips should be reduced or enlarged by manual date.
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Signature is  a basic element that visually symbolizes a brand and is a representative symbol that is 
the core of visual communication that informs the image of the brand inside and outside. Since any 
change or manipulation damages the brand’s image, careful attention is required to prevent shape or 
color from being deformed due to accuracy, and Full Color use is a principle.
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Signature spatial regulations are the core element of visual communication that informs the image of 
a brand internally and externally. Korean 
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Signature minimum size regulations are the core element  of visual communication that informs the 
image of a brand internally and externally. Since arbitrary changes or manipulations damage the 
brand’s image, careful attention is required to prevent deformation when using it for accuracy, and 
in principle, all manuscrips should be reduced or enlarged by manual date.
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Signature is  a basic element that visually symbolizes a brand and is a representative symbol that is 
the core of visual communication that informs the image of the brand inside and outside. Since any 
change or manipulation damages the brand’s image, careful attention is required to prevent shape or 
color from being deformed due to accuracy, and Full Color use is a principle.



Signature spatial regulations are the core element of visual communication that informs the image of 
a brand internally and externally. Korean 
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Signature minimum size regulations are the core element  of visual communication that informs the 
image of a brand internally and externally. Since arbitrary changes or manipulations damage the 
brand’s image, careful attention is required to prevent deformation when using it for accuracy, and 
in principle, all manuscrips should be reduced or enlarged by manual date.
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Brand colors are divided into primary and secondary colors. Since brand marks are applied to various 
media to deliver a brand image, it is important to deliver a consistent color image. Careful attention 
is required for the effective use of colors, so be sure to consult with the department in charge when 
there are any questions about the production. 

Exclusive
Color

* Depending on the situation, sub-color can be applied and utilized.



Use based 
on

Background
Color

Brand colors are divided into primary and secondary colors. Since brand marks are applied to various 
media to deliver a brand image, it is important to deliver a consistent color image. Careful attention 
is required for the effective use of colors, so be sure to consult with the department in charge when 
there are any questions about the production. 

In general situations, it is applied as Full Color and used.

Depending on the background color, the signature can be changed to White and used.



Prohibition
of

Use

Arbitrarily changing the form of the signature, which is the basic element of brand graphics, 
damages the original image, so the standard form must be used. Examples of this section include 
cases in which colors are used incorrectly, shapes are arbitrarily changed, and other graphic elements 
damage the image. This reduces visual recognition and causes image confusion, so no similar 
method should be used, and when there are any questions during production, consult with the 
department in charge to ensure that the original image is no transformed.

Symbolic Mark ratio distortion Arbitrarily change color Change symbol element

Arbitrarily change logo type Signature distortion Express the signature as a line

Apply arbitrary borders
Apply to similar color, 
brightness, saturation 
background

Apply over complex patterns 
and photos



Designated
Font

Designated font is a font used for advertisements, prints, promotional materials, or foreign 
communication that utilizes brand graphics. Inquiries about the use of typeface shall be made by the 
department in charge of holding the typeface.

For the text For the title










































